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ELLE Magazine, March 2010

AWhen Quintessentially Events first pitched for
team was extremely impressed with their creative concepts. Seeing all their ideas

come to life at the event surpassed all of our expectations. The venue simply

looked stunning - they had answered our brief in every way. The team has been a

pleasure to work with - calm, creative and impeccably organised. | canot wait t

work with them on our next event .o



ABOUT US

Quintessentially Events is a multi award -winning international event company

Founded in 2005 by leading event producers, Anabel Fielding and Caroline Hurley,
who have over 25 years combined experience in producing high profile events

AVoted in the Top 5 UK agencies at the Event Industry Awards 2008 & 2009
ARecommended in Tatlerés O6The Ultimate Party

ASol e recommended party planners in Vogueds 0°¢

Highly creative, efficient and passionate team

Part of Quintessentially, the global luxury lifestyle group

Networked to 52 concierge offices worldwide and 18 sister businesses
Unique and unrivalled understanding of the luxury arena

Diverse range of clients and projects from glittering star -studded occasions to
intimate celebrations



OUR SERVICES

AEvent concepts & management
AEvent design & technical production
AEntertainment & content
AStrategic marketing

ASponsorship

ACorporate hospitality

Our amazing contacts within the Quintessentially Group and its associated
partners gives us the ability to offer unbeatable value for money.

Our position presents us with a steady stream of exciting opportunities and
access to the otherwise inaccessible around the world.



A SELECTION OF CLIENTS

Vogue

Sir David Tang
Kova & T

The ELLE Style Awards
Sentebale

Gucci

YSL

Weinstein Films
Perrier Jouet
Reuben Foundation
Missoni

Talk PR

Capitol Films

Dior

Purple PR
MySpace

Wella

Universal Music
The Elephant Family
Grosvenor Estates
The Earth Awards
Diageo

EMC Mercedes

EA Games

Kuoni

Neil Tennant

Sot hebyds Di
The V&A Museum
Hugo Boss
Valentino

BP

Goodman

Lowe Advertising
Hachette Filipacchi

Keanu Reeves
Jaguar

Sam Taylor -Wood
Simon Fuller

Jodie Harsh
UNICEF

Dasha Zhukova
IKEA

Rosenblatt s

a mo n €lsre Christian

BGC

Proctor & Gamble

The Soil Association
Room to Read

The Serpentine Gallery
House of St Barnabas
DKNY



QUOTES

HugoBoss A Thank you for all your hard work and the
wor ked miracles and it was a triumph.o

Gucci NnWor ki ng with Qui nt es s e-nsk/peaféctrgsultEollabordtias. Yous a no
know that the job will be done exactly how you want it and without ever having to explain
things twice.Oo

Sir David Tang AYou did an excellent job and | don't th
been better managed. As fussy as | am, | found the arrangements faultless and the place
| ooked wonderful .o

Hello Magazine AForget the Oscars and the BAFTAs,-this
organic dinner at Londonds Guildhall ébilled as 0zc¢
event was the brainchild of Quintessentially Ever
Naked Communications "We just wanted to say a big thank -you for doing such a

fantastic job. |l t was quite an extravaganza and v

was just perfect and organized to precision in tr



This spectacular event at the newly refurbished Grand Connaught rooms was widely regarded as the best

Style Awards in recent years. A stunning design with sculptures of birds and butterflies made from recycled
copies of Elle magazine wowed the glamorous crowed which included Kylie & Dannii Minogue, Alexa Chung,
Kristin Stewart, Colin Firth, Claire Danes, Claudia Schiffer and Naomi Campbell.




A weekend of hospitality at the beautiful Villa la Vigie in Monaco during the F1 weekend culminating in a
glamorous party for 400 on Saturday night .




A week of hospitality for global advertising giant Lowe Worldwide at the Cannes Lions International Festival.
A varied schedule of events were staged throughout the course of the week incluidng a cocktail party for
200, on the roof terrace of a penthouse overlooking the Croisette with live performance by Gonzales.




@Lﬁ/’

A chic all|l day presentation foll owed bThecantemmonary youide @ Blouidi o r
Institute in West London was transformed into a dynamic and sophisticated conference environment. Dior

VIPs unveiled their new product to 100 key UK sales executives during the day and by night the space was

transformed into a club environment with a DJ, cocktail bar and charcuterie stations.




G

Vv ¢
200

Concept ODinner in a Building Sited in the wunfinished f|I
cleaned, carpetaed and decorated in less than four hours to serve a gourmet dinner to 80 members of
the fashion press.




A product launch in Rome for beauty journalists from around the world, which included a press
conference and presentation to introduce Well abs

stay at an exclusive Wella branded luxury boutique hotel and enjoyed bespoke hair treatments and
personalized shopping experiences.

new | ux.i




